










5Ottawa International Children’s Festival

Sponsors and Our Audience 

Audiences have a positive image of companies that 
sponsor our Festival. Audiences will purchase a 
product or service of a Festival Sponsor over that of a 
non-sponsor. Involvement with the Children’s Festival 
provides the ideal medium to get your message to this 
prime target market.

•  75% of Festival patrons are likely to take part in a 	   	
    promotion linked to the Children’s Festival.
•  71% would purchase a product or service of a Festival 	
    Sponsor over that of a non-sponsor.
•  71% support companies who sponsor the Ottawa 	    	
    Children’s Festival.
•  Over 75% of attendees to the Children’s Festival are 	
    able to recall sponsors of the event.
•  The OICF provides an uncluttered environment where 	
    patrons notice sponsors.

Event Rating

In a survey administered by the Ottawa Tourism & 
Convention Authority, 96% of those surveyed rated their 
Festival experience as excellent and said they would like 
to return to the Festival.

Geographic Draw

•  Schools, community groups, caregivers and families of 	
    children age four to fourteen are the target audience 	
    of the festival.
•  Our reach is estimated at more than 1 million people 	
    in the Greater Ottawa Valley and Gatineau.
•  There are 500,000 families in our catchment area.
•  22.5% of the population in our coverage area are 	     	
    children under the age of 14.
•  34% of the adults in our coverage area are 
    age 25 – 44.
•  More than 50% of our audience are families, parents 	
    and grandparents with children and grand children 	
    under the age of 14.
•  Tourists to the National Capital Region also attend the 	
    OICF, drawn by family-friendly activities and events.

Sponsorship Facts




